
 

 
Volume-3, Issue-1, January-June 2025, pp. 147-155                ISSN: 2584-1270 
 

Volume- 3, Issue- 1, January-June, 2025 Page 147 
 

LEGAL ANALYSIS OF THE CONCEPT OF CORPORATE SOCIAL 
RESPONSIBILITY UNDER THE COMPANY LAW 2013 

 

Aastha Srivastava1 & Digvijaya Srivastava2 

 Advocate1 & Lecturer2 

Alumnus of Kolkata University1, Lecturer CMP Degree College, Alumnus of CNLU2 

E-mail: aasthashrivastava51@gmail.com, digvijayasrivastava@gmail.com  
 

 

Abstract 

Corporate Social Responsibility is an idea encompassing that businesses should operate in accordance to principles and 
policies and schemes which have a positive impact upon the society as well as environment. Corporate Social Responsibility 
enables companies make decisions based not only upon ϔinancial gain and proϔitability, but also based upon how their 
actions come to affect their communities and the whole world at large. Corporate Social Responsibility goes beyond realm 
of legal obligations: by voluntarily adopting certain ethical, sustainable and responsible business practices, wherein 
companies seek to deliver certain beneϔits to society, shareholders, consumers, employees. 
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Introduction 

It is seen that a company’s business models and fundamental practices revolve around ϐinancial gains. 
Corporate Social Responsibility programs, as mandated under the Company Law, however, encourage 
industrialists to consider corporate citizenship responsibility, or the larger impact of the industries or 
business on society, while making decisions. Corporate Social Responsibility helps the companies to ensure 
that their corporate affairs stay ethical, safe, and delivering certain positive impact wherever it is possible. 
Through Corporate Social Responsibility initiatives, companies work to contain environmental impact, 
contribute to solving various societal problems (such as concept of poverty and inequality) and also ensure 
their brand-based identity reϐlect their values. 

Corporate Social Responsibility in a broader sense also refers to environmental, social as well as economic, 
and other kind of responsibilities of Indian business. The Indian companies have also traditionally linked 
corporate responsibility to certain social responsibility which was a lot more philanthropic in nature. 

The concept of Corporate Social Responsibility ϐirst evolved with big manufacturing companies focusing on 
programmes relating to health, education and sanitation aimed at the local community where the 
company's factories were located, for example, Tata and Sons opened up various world class Educational 
Hubs and Healthcare Institutions in Jamshedpur and surrounding areas. There was a time when companies 
could sponsor an eye camp or donate used computers and call it to be their Corporate Social Responsibility 
activity. Until now, such Corporate Social Responsibility activities have been largely carried out by 
companies either by themselves or through mechanism of trusts and foundations started by them with their 
HRD entrusted with the additional responsibility of overseeing them. With the Companies Act 2013 has 
mandated that companies should have a longer-term plan in place for Corporate Social Responsibility, 
companies are realizing that such small and petty initiatives are not enough. The theory of the “triple 
bottom line” has been conceptualized which can help organizations as they pursue their Corporate Social 
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Responsibility. As a ϐinancial framework, the triple bottom line has conceptualized that any company’s 
business model should necessarily revolve around the three P’s: people, planet, and proϐit. 

It’s only by maximizing all these three, a company can make a positive impact on the world and remove 
barriers to growth such as Pollution, Impact of Deforestation etc. 

Corporate Social Responsibility can be categorized into four categories: economic, environmental, ethical, 
and philanthropic.  

Environmental responsibility- Due to the growth of urban population and consequent growth of the 
industrialization in the World, Industrial factories are witnessing unprecedented growth. Companies are 
assessing their action’s overall environmental impact and have been engaging in Corporate Social 
Responsibility efforts that aim to protect various natural resources and minimize any kind of contribution 
to the climate change. Corporate Social Responsibility encourages sustainability in Company’s 
business through eco-friendly practices, such as reducing any kind of energy consumption, using various 
renewable resources and minimizing any kind of  wastage . Environmental responsibility rests upon 
eliminating negative impacts company’s business have (primarily pollution-causing activities and its 
curbing) as well as offsetting them through actions such as afforestation and also engaging in various 
programs that support all kind of biodiversity. 

Ethical responsibility- Company’s Corporate Social Responsibility initiatives often focus on the social 
impact and various human rights concerns, such as ensuring the fair wages, safe working conditions for the 
workers in the industry and proper treatment of its employees and suppliers. Ethical Corporate Social 
Responsibility may include within its ambit the practice of abiding by the fair labour practices, ending any 
kind of workplace discrimination and sexual harassment and ensuring the supply chain transparency. 

Philanthropic responsibility- Company’s Corporate Social Responsibility practices may also include 
donating money, resources and time to various positive causes and organizations, such as certain local and 
national charities, various governmental and non-governmental educational programs, disaster relief and 
more. Industries which adopt philanthropic Corporate Social Responsibility engage with the society and 
people where they operate, offering support through various volunteer work, sponsoring local causes and 
events, making contributions to certain local nonproϐits, or supporting the skills training programs 

 Economic responsibility- It’s the kind of Corporate Social Responsibility which involves ensuring that 
money is not a company’s sole aim and motivation. To demonstrate this, companies enact various kind of 
policies and procedures to make sure their choices are completely aligned with their values, even if 
choosing the other available choices may save money or boost proϐitability.  

Economic Corporate Social Responsibility also includes various efforts to support the economic 
development and growth of the social communities in which the particular business operates—for example, 
Educational and skill training and job creation efforts and forging local business-based partnerships. 

Beneϐicial Impacts of Corporate Social Responsibility on the Socia – Environmental Structure of the 
Nation 

 Business beneϐits- Corporate Social Responsibility can have a positive impact on any business’s brand 
identity as well as its product’s goodwill. Some Corporate Social Responsibility efforts, such as improving 
energy efϐiciency, can actually reduce operating costs and may even lead to savings in the long run. 
Consumers increasingly prefer the kind of brands that share their values and ideals; Corporate Social 
Responsibility policies offer many ways for the organizations to demonstrate those values and trust 
building and loyalty to fuel a certain competitive advantage. Corporate Social Responsibility can also help 
attract top available talent, as more workers seek such employers whose values and ethics also align with 
their own, and drive certain employee engagement as well as retention. Additionally, a very proactive 
approach to ethical as well as social issues have the potential to prevent any legal problems, ϐines and 
reputational damage. 

Consumer beneϐits - Corporate Social Responsibility initiatives can help people become even more 
responsible as primary consumers, making it convenient for them to use and access products as well as 
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services that align with their ethics and values and educating them on the issues of sustainability as well as 
ethical consumption. It can encourage certain companies to prioritize as well as invest in Research and 
Development, testing, quality check as well as safety measures. Corporate Social Responsibility may further 
minimize the likelihood of any defective or harmful products reaching consumers, which may have the 
impact of lowering the ϐirm’s reputation in the eyes of the consumers, 

Environmental beneϐits - Corporate Social Responsibility can have an afϐirmative impact on the overall 
health of the God’s Green Earth, since it has the impact of enhancing and increasing the environmental 
responsibility and sustainable practices. Corporate Social Responsibility initiatives may also help 
companies reduce their greenhouse gas emissions and reduce the net amount of the harmful gases being 
omitted or pursue net-zero emissions goals that are key to slowing climate change and to help India become 
net- zero carbon emitting country by 2070. They may also help conserve natural resources, such as forest, 
ecological and marine life, reduce pollution as well as limit disruption of ecosystems. Additionally, a focus 
on the Corporate Social Responsibility can support investment in research and development of various eco-
friendly products and practices. 

Societal beneϐits - Corporate Social Responsibility can help support various local communities as well as 
address various societal issues, such as illiteracy, malnutrition, pollution, poverty, inequality and 
environmental concerns. Corporate Social Responsibility initiatives can also fuel economic growth by jobs 
creation. They can also shape the public opinion regarding the importance of the ecological systems as 
companies we see in our daily life’s inspire others to follow suit, creating an overall positive ripple effect. A 
focus on the ethical behaviour at the corporate level further reinforces a broader norm of an ethical 
behaviour across other parts of the society. 

Throughout the Nation, consumers are seeking such products and services from companies having a sense 
of socially responsibility. Many investors are also prioritizing such companies whose values are very clear 
and aligned with their own. To meet these demands, businesses are further integrating Corporate Social 
Responsibility into their operations. In addition to this, global expansion and the increasingly 
interconnected nature of the supply chains which put pressure on the companies to comply with a certain 
growing web of regulatory environments and to also better confront the overall impact of their business on 
communities throughout the nation and the world. With an increase in the awareness of environmental 
issues, various labour practices and ethical concerns, combined with better research and social media-
based consciousness, Corporate Social Responsibility has become a more “central to the business” 
strategies. Some companies now include a dedicated Corporate Social Responsibility department of their 
own. 

The Corporate Social Responsibility is the overall ethos that drives a certain company to adopt certain 
policies and various practices that fulϐil SDG (Sustainable Development Goals), societal and other ethical 
ends. On the other hand, Environmental, social and governance (ESG) is more about the ways in which their 
overall impact is measured or rather quantiϐied. While both Corporate Social Responsibility and ESG are 
about reϐlecting the company’s overall values, Corporate Social Responsibility is typically seen as a bit more 
of an internal framework, while ESG frameworks are often used on an external basis as a particular way of 
demonstrating real-world impact. 

Since the ethos, modus operandi of the Corporate Social Responsibility is continually evolving and 
developing, there is no single standard through which Corporate Social Responsibility initiatives are 
measured or governed. Companies which embrace Corporate Social Responsibility are always guided by 
local as well as international laws and guidelines, including certain environmental regulations, labour rules 
and various consumer protection standards. Some efforts are also held in order to industry-speciϐic 
standards; for instance, the Global Reporting Initiative (GRI) provides reporting standards for the 
sustainability. Organizations like that of the United Nations have recently introduced a set of guidelines, 
such as the Sustainable Development Goals (SDGs), which encourage businesses adopt environmentally 
friendly and inclusive practices. 
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Various companies which have embraced Corporate Social Responsibility have also been engage 
in  Corporate Social Responsibility reporting, through which they systematically document the overall 
performance of non-ϐinancial metrics and are in the position to provide certain level of much required 
transparency on its operation’s social as well as environmental impact. Corporate Social Responsibility 
reporting has always been typically voluntary on the part of corporate organisations; however, some 
jurisdictions further mandate that the industries and other large institutions must also disclose their social, 
consumer and environmental performance, in order to enable their consumers to get a chance alongwith 
their investors to contribute and assess the impact of the organisation’s Corporate Social Responsibility 
programs. 

It can be observed in the present Indian Corporate ecosystem that there are organizations which have 
designated Corporate Social Responsibility teams which oversee the whole organisation’s Corporate Social 
Responsibility activities. People on these teams also plan and execute the overall social as well as 
environmental programs which align with the Organisational values as well as its goals. The Corporate 
Social Responsibility team dedicatedly work with the company leaderships in order to devise the whole 
overall Corporate Social Responsibility strategy as well as engage various stakeholders, including various 
investors, employees, customers, as well as community partners, in order to help them succeed in the 
corporate setup. They also typically track as well as report on their overall progress upon using metrics and 
other methods of overall assessments, deal with the compliance as well as regulatory issues and manage 
promotions about the company’s Corporate Social Responsibility efforts relating to environment both 
internally as well as externally. 

Provisional Analysis of the Law Governing the Corporate Social Responsibility Setup in India 

The concept of Corporate Social Responsibility is not regarded to be a voluntary act on part of the company 
as it has been mandated by various provisions of The Companies Act, 2013. According to Section 135 of the 
said Act, every Company which meets the requisite criteria has to mandatorily set up a Corporate Social 
Responsibility Committee along with formulating a Corporate Social Responsibility policy, and further 
spend in every ϐinancial year at least up to a tune of 2% of the average net proϐits of the company made 
during the three immediately preceding ϐinancial years toward its Corporate Social Responsibility activities:  

i. Company which is having net worth of Rs. 500 Cr or more, or  

ii. Company which is having turnover of Rs. 1000 Cr or more, or  

iii. Company which is having net proϐit of Rs. 5 Cr or more during the immediately preceding ϐinancial 
year 

The above-mentioned provisions of Corporate Social Responsibility would not at all be applicable on a 
company where neither of the three criteria- the net worth nor turnover nor the overall net proϐit is being 
met by the company have been fulϐilled. The same was held in the leading case of Bilϐinger Neo Structo 
Private Limited 

The Act has further prescribed an overall Penalty for violation of Corporate Social Responsibility Provisions 
for the Company with a punishment up to a ϐine which shall not be less than Rs. 50,000 but which may 
further extend up to Rs. 25 lakhs for in case of any Ofϐicer in default the punishment shall extent up to an 
overall imprisonment for a term which may extend up to three years or with a ϐine which shall not be less 
than the amount of Rs. 50,000 but which may extend to Rs. 5 lakh or with both 

In the recent case of Technicolor India (P.) Ltd. v. Registrar of Companies1the Company in the matter met 
the net proϐit criteria, U/ s 135 of the Companies Act, 2013, and had a Corporate Social Responsibility 
committee. The Company went on to spent some amount as per the Corporate Social Responsibility Policy 
of the Company during the speciϐic ϐiscal year which remained below the overall threshold mentioned in 
Section 135 (5) of the Act for which a speciϐic reason was duly provided by the Company in its annual 
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Director’s Report. Nevertheless, it was found that the amount which was spent on the Corporate Social 
Responsibility and associated detail was wrongly captured in the Director’s report and hence the said 
Company forwarded an application to National Company Law Tribunal in Bangalore. The tribunal giving a 
liberal interpretation allowed the application of the company to be revised in its report giving liberty to the 
company to ϐile for a compounding under section 441 of the Act.  

In the case of Alok Pharmaceuticals and Industrial Company Private Limited2 Rapid Estates Private 
Limited3, Avinash Developers Private Limited 4where This Compounding Applications were ϐiled before the 
Registrar of Companies, (hereinafter as RoC) and the same had been forwarded to the NCLT along with the 
given RoC Report. The Learned RoC has informed that, the application was ϐiled because the particular 
Company has violated the provision of S. 135 of the Companies Act, 2013 read alongwith. Rule 8 of 
Companies (Corporate Social Responsibility Policy) Rules, 2014 wherein the said Company failed to give a 
satisfactory reason for the particular non-spending of the Corporate Social Responsibility amount for the 
speciϐic Financial Years in annual Director’s Report. It has been observed that the compounding of offence 
in respect of violation for non-disclosure of the Corporate Social Responsibility policy details in the Board’s 
Report can only be done by forwarding an application under Section 441 of the Act to the NCLT.  

In the matters of Pan Asia Logistics India Private Limited5 an Application which has been ϐiled by 
Petitioner(s) before the Registrar of Companies, for compounding of the offences committed under Section 
135 read along with Schedule VII and rule 3 of the Companies (Corporate Social Responsibility Policy) 
Rules, 2014. These provisions   came into effect from 2014. In the case, the Deputy Registrar of Companies, 
along with his Report in 2017, has hereby forwarded the Application to the Registry of this particular Bench, 
Brief statements of the application are that the Company is a Private Limited Company, which was 
incorporated on 2005 under the then applicable Companies Act, 1956 having its separate ofϐicial address, 
mentioned in the application.  

It should be noted that the determination of the overall Quantum of the Corporate Social Responsibility can 
only be conclusively ascertained after the ϐinalization of the accounts at the close of the Books of Accounts 
of any particular ϐinancial year. As a result, the amount to be contributed for the charitable purpose as a 
Corporate Social Responsibility can be intimated to the speciϐic concerned authorities thereafter only i.e. 
after the ultimate ϐinalization of the accounts of a particular ϐinancial year in a Company.  

The same view has been reiterated by the tribunal in the particular leading case of M/s. Hira Power and 
Steels Limited6. In this case, the Applicants had violated the Provision of S. 135 of the Act. And for the 
imputed violation, the punishment has been provided u/Section 135 of Companies Act, 2013. The Sections 
which are relevant under this case are as follows: “S. 135 There shall be attached to statements which are 
laid before a particular company in a general meeting, a report by the Board of Directors, which shall further 
include the details given about the policy which was developed as well as implemented by the company on 
the Corporate Social Responsibility initiatives taken during the particular year.” If a company contravenes 
the provisions of this particular  section, the Company shall be punished with a ϐine which shall  not be less 
than amount of ϐifty thousand rupees but which may further extend to an amount of twenty-ϐive lakh rupees 
and every such ofϐicer of the company who is in a default shall be punished with an imprisonment for a 
term which may also extend to three years or with ϐine which shall not be less than up to ϐifty thousand 
rupees but which may further extend to an amount of up to ϐive lakh rupees, or with both.” 
Furthermore , In a recent leading case, the Hon’ble Delhi High court has held by a bench comprising of 
Justice Rajeev Shakdher and Justice Tara Vitatsa that Explanation 2 to Section 37(1) of Income Tax Act, 
1961, which has been inserted by the Finance Act, 2014, which bars deduction of the Corporate Social 
Responsibility expenses while computing income from business or profession, is a prospective provision 
and may also be made applicable from a back date since it entails within itself the concept of societal as well 
as the environmental responsibilities of the Corporate Ecosystem in the Nation.7  

The Ministry of Corporate Affairs (MCA) had further introduced the Corporate Social Responsibility 
Voluntary Guidelines in the year 2009. The than 1956 Act did not mandate a company to spend on their 
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Corporate Social Responsibility activities and consequently, there is no particular requirement to constitute 
a Corporate Social Responsibility Committee. Changing a nearly six decades old regulations for the 
corporate reporting, the new Companies Act further makes it mandatory for a certain class of proϐitable 
enterprises and companies to spend proϐits on social welfare activities (scheduled to be implemented in 
2014-15). Such collective expenses have also been estimated to be about Rs. ϐifteen thousand-twenty 
thousand crore a year. Relevant rules have also been framed under the Companies (Corporate Social 
Responsibility Policy) Rules, 2014. 

Section 135 of the 2013 Act, seeks to provide that every company having a net worth of Five Hundred crore 
INR, or more or an overall turnover of One Thousand crore INR or more, or a net proϐit of ϐive crore INR or 
more, during any particular ϐinancial year shall constitute the Corporate Social Responsibility committee of 
the board. This committee needs to comprise of up to three or more directors, out of which, at least one 
director should also be an independent director. The composition of the Corporate Social Responsibility 
committee shall be included in the board's report. 

What comprises of the Corporate Social Responsibility Policy - The Corporate Social Responsibility 
Committee is required to formulate a certain Corporate Social Responsibility policy (referred to by the 
name " Corporate Social Responsibility Policy"), while bringing clarity on the deϐinition of a Corporate 
Social Responsibility Policy (recommended by the Corporate Social Responsibility Committee and also 
further approved by the board of directors); the ϐinal Corporate Social Responsibility Rules provide a bead 
rock framework for the Corporate Social Responsibility Policy, which allows each company to be as 
elaborate/speciϐic on each of the following mentioned domains: 

1) List of Corporate Social Responsibility (Corporate Social Responsibility) projects and programmes 
relating to the activities speciϐied in Schedule VII of the Act Corporate Social Responsibility Activities"). 

2) Modalities of the execution. 

3) Transparent monitoring mechanism system, 

4) Expenditure/budget for the speciϐied Corporate Social Responsibility Activities [Sec. 135(3)] 

Responsibility statement of Corporate Social Responsibility Committee shall further state that the 
implementation and monitoring of Corporate Social Responsibility Policy, is in compliance with the 
Corporate Social Responsibility objectives and policy of the company. The committee will also further need 
to recommend the overall amount of expenditure which has to be incurred and monitor the overall policy 
from time to time. Additionally, it is also further required that the Corporate Social Responsibility Policy 
which is adopted by the company must specify that, any kind of surplus arising out of Corporate Social 
Responsibility Activities will be further re-directed towards Corporate Social Responsibility Activities and 
not the overall business of the company. 

The Corporate Social Responsibility Rules, 2014, have further clariϐied that the companies that that are 
covered under Sec. 1358 of the particular Act and are not required to have any independent director on its 
board of directors (Sec. 149) may also constitute a Corporate Social Responsibility Committee without the 
inclusion of any independent director thereto. Hence, for a speciϐic unlisted public company or any private 
company, there is no requirement to have an independent director. Also, a private company which is having 
only two directors can also form a Corporate Social Responsibility Committee constituting of two directors 
only. For foreign companies, the Corporate Social Responsibility Rules have clariϐied that out of the two 
directors on the Corporate Social Responsibility Committee, one must necessarily be a resident of India who 
has further been authorized to accept on behalf of the company any kind of notices or other kind of 
documents required to be served on the company. 

The Board has to further take into account the recommendations of the Committee and also approve the 
given suggested policy and also the report. It shall disclose the overall contents of the policy in its report, 
and place it on the website, if any, of the company. The board has also to ensure that the activities as are 
also included in the policy are undertaken by the company, in fact. It is required that for spending the overall 
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earmarked Corporate Social Responsibility amount, the company should give preference to the local area 
and areas around the place where it operated. The 2013 Act further mandates that these companies would 
be required to spend at least two percent of the average net-proϐits of the immediately preceding three 
years on Corporate Social Responsibility activities, and if not spent, explanation for the reasons thereof 
would need to be given in the director's report (Sec. 135]. 

Once a company is covered under the Corporate Social Responsibility provisions as per Sec. 135(1), the 
company will have to further comply with the rules for three consecutive ϐinancial years, even if in the 
subsequent years, these rules do not speciϐically apply to them. However, any company that ceases to be 
covered under the provisions of Sec. 135 for three consecutive ϐinancial years will not be at all required to 
comply with the provisions relating to Corporate Social Responsibility till such time it meets the criteria 
speciϐied in Sec. 135(1) [Corporate Social Responsibility Rules, 2014]. 

The committee shall formulate the overall policy, including various activities which have been speciϐied in 
Schedule VII, which are as follows (as revised by the Corporate Social Responsibility Rules, 2014):  

 Promoting gender equality in the society and empowering women and facilities for the senior citizens, 
measures for reducing the prevailing inequalities faced by socially and economically backward groups; 

 Eradicating hunger and poverty/malnutrition, promoting and presenting health care and sanitation; 
making available the safe drinking water,  

 Protection of the national heritage, forms of art and culture; promotion and development of traditional 
arts and handicrafts, 

 Measures for the beneϐit of the armed forces veterans, war widows as well as their dependents;  

 Promoting educational reforms, including special education and employment enhancing the vocation 
skills especially among children and women, elderly, differently abled persons, and other livelihood 
enhancement projects;  

 Training to promote various rural sports, nationally recognised sports programs, Para Olympic as well 
as Olympic sports; 

 Ensuring an environmental sustainability, conservation of the natural resources and maintaining the 
overall quality of soil, air and water;  

 Contribution to the Prime Minister's National Relief Fund or any other fund set-up by the Central/State 
governments for various socio- economic development and relief, and certain ϐinds for welfare of 
Scheduled Castes/Tribes, other backward classes as well as minorities and women;  

 Contributions/ϐinds to technology incubators which have been located within academic institutions 
which are also approved by the Central Government Rural development projects. 

Implementation Mechanism and Policy for the Corporate Social Responsibility Rules  

As a signiϐicant addition to being the implementation partners are companies incorporated under Sec. 8 
(erstwhile Sec. 25) of the Act (Regarded as Section 8 Companies). Corporate Social Responsibility Activities 
can now be thoroughly implemented through the company's very own established either Registered trust; 
Registered society; any Company or any of its subsidiary or any holding or associate company as mentioned 
in Sec. 8.9 

In case any of such a trust, society or company is not established by the Company, then it must have an 
established track record which spans over three years in undertaking similar projects or programs. Further, 
a company may also collaborate with other companies for undertaking Corporate Social Responsibility 
activities such that the Corporate Social Responsibility Committees of the various respective companies are 
in a position to report separately on such Corporate Social Responsibility Activities in accordance with the 
Corporate Social Responsibility Rules. 
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The Companies (Corporate Social Responsibility Policy) Amendment Rules, 2015 

The Ministry of Corporate Affairs vide Notiϐication in 2015, has brought out amendments relating to 
Corporate Social Responsibility (Corporate Social Responsibility) by widening the list of entities through 
which companies can undertake Corporate Social Responsibility activities. 

Consequently, now the companies can carry on their Corporate Social Responsibility activities through the 
Sec. 8 company not only which has been established in association with its holding or subsidiary or any 
associate company but also with any other speciϐic company and its various group companies. However, 
participation of the company in any establishment of such Sec. 8 company is very essential, which was 
earlier not the said position. Companies may also conduct its various Corporate Social Responsibility 
activities through unrelated Sec. 8 companies, provided such company must have an established track 
record of 3 years. 

Types of Programmes/Projects within Corporate Social Responsibility Expenditure 

Two key guidelines repeated through the rules pertain to inclusion of only programmes/projects that have 
been in-line with Schedule VII of the Act and exclusion of activities that are also undertaken in 'pursuance 
of the normal course of business of a company. 

Activities which have been included in Corporate Social Responsibility expenditure are as following: 

 Expenditure on programs related to Corporate Social Responsibility Activities approved by the 
Company’s board, and on the recommendation of the Corporate Social Responsibility Committee. 

 Expenditure on building capacity of the Corporate Social Responsibility team (up to 5 percent of 
Corporate Social Responsibility expenditure). 

Activities which excluded from Corporate Social Responsibility expenditure: 

 The Political contributions, such as in General elections as well as in local elections. 

 Activities which are solely for beneϐit of its employees and their families. 

 Activities that are in the pursuance of various business as its usual/activities which are undertaken in 
pursuance of normal course of business of company 

Conclusion 

There have been mixed reactions from the corporate world in India to the introduction of the 'spend or 
explain approach taken by the Ministry of Corporate Affairs with respect to Corporate Social Responsibility. 
It may take a while before all of the Corporate India goes on to imbibes Corporate Social Responsibility as 
a part of its culture. Further, various activities speciϐied in the Schedule are not very elaborate or detailed 
enough to be able to indicate the kind of projects that could be undertaken, for example, the environment 
sustainability or the social business projects could contain within its ambit a wide range of activities. 

The Indian concept of Corporate Social Responsibility translates to several philanthropic activities. It is 
more about giving various donations, and about uplifting the marginalized communities Corporate Social 
Responsibility, however, has a larger manifesto and fold, since it is more to do with shared value and about 
distribution of the wealth. In the earlier times, Companies worked upon the concept which was more about 
after making and then giving away some of it, but now after the evolution of Corporate Social Responsibility, 
it has been related also to "how' that money is being made. Companies currently may have a few sets of 
programs and initiatives which going here and there, such as Tata Memorial Hospital, in Mumbai and Other 
cities, which provide affordable treatment to people in need of the same. It constitutes a Corporate Social 
Responsibility of the Tata Group. 
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Corporate Social Responsibility is often referred to by the triple bottom-line approach: It aims at a 
Sustainability in the Environment, Social Community as well as Business. The law is here and so is the 
speciϐic implementation mandate. However, it remains to be seen as to how long India takes to redeϐine the 
overall concept and how corporate system in India moves away from the concept of philanthropy to a world 
of redistribution of wealth. 

The whole idea of Sec. 135 (that deals with Corporate Social Responsibility) is for companies to be able to 
undertake activities that have a particular lasting impact. While a lot of hue and cry has been raised by 
Corporate Ecosystem in our country on the inclusion of Corporate Social Responsibility in the Companies 
Act 2013 on a mandatory basis, as per an estimate only 16,000 registered companies or 1.6% of the 
registered company base (10.5 lakh registered companies) are found to be attracted by this provision. 

Corporate Social Responsibility is has now become a mainstream business agenda of various Industries and 
Companies. Progressive companies not only look at Corporate Social Responsibility from the traditional 
point of view, by just managing reputation or its brand value, but also to identify key Corporate Social 
Responsibility risks and opportunities that can impact its business. Almost half of the Corporate Social 
Responsibility reports mention innovation as the key opportunity for companies to provide sustainable 
products and solutions. 

To sum it up, the overall linkage of strategic business needs with Corporate Social Responsibility objectives 
is on the rise as far as Indian companies are concerned, but there is a very long way to go when compared 
to the global leaders from developed economies. 

The preparedness of India on broader Corporate Social Responsibility policies is gaining momentum with 
every passing day, but companies have to clearly link their overall Corporate Social Responsibility agenda 
to business value in order to ensure certain sustainability as well as a wide acceptance of these particular 
initiatives within the organisation. This will also help the companies devise strategies to leverage on their 
core competencies in delivering the better economic, environment and social value to their stakeholders. 
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